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01
Book Cover Project  
For this project, I chose to design a book cover 
for The Woman in the Window by A.J. Finn Anna 
Fox, the main character of the story, has severe 
agoraphobia and spends all of her time locked  
up in her New York City home, spying on her 
neighbors. One day, Anna sees something she 
shouldn’t have, and no one believes her. The 
goal was to convey that things aren’t always what 
they seem while generating feelings of suspense, 
distress, and mystery.

For the final cover, I chose a closeup of someone’s 
eye. I wanted to capture the pure emotion of  
distress. I treated the image, making it a black and 
white halftone, challenging people’s perception of 
how they see things. By turning the image into a 
halftone, the details of the image are reduced to 
dots, making it hard to see what the image is up 
close, but far away, you get the sense of what it is 
as a whole. 
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02
Title Sequence   
I created a title sequence for the book The 
Woman in the Window. The idea of the title 
sequence is to portray that not everything is 
what it seems and to represent the distortion of 
one’s perception.

I used a combination of image effects, including 
layering, mirroring, and image distortion, to 
turn images into eye-catching patterns and 
surreal compositions that have an eerie feeling 
to them as the images used are desaturated 
and carry a deeper meaning to loss, abuse of 
substances, and not knowing what is real. 









03
Spread Design   
For this project, I created a NY Times Eat spread 
based on a pre-existing article and recipe. The 
article of my choice is about Doenjang Salmon 
Rice Bowl. The article talks about how rice and 
salmon go so well together and what the recipe 
means to the writer. I came up with three main 
concepts heavily inspired by the taste of the dish 
and its ingredients.

Concept 1
The Union of Salmon and Rice. I got inspired 
by the rice fields used to grow salmon and how 
something that grows together goes so well with 
each other. I referenced the patterns of the rice 
fields in the type and the colors pink and green, 
which are opposite on the color wheel, making 
them complementary colors, symbolizing the 
union of the two ingredients. 
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Concept 2
This design direction is heavily inspired 
by salmon. It references salmon’s colors 
and patterns, like fat marbling. The font is 
flowy and rounded to represent the curved 
movement salmon make when swimming. 
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Concept 3
All about the rich taste of the dish itself. The dish has a deep, 
funky, umami taste to it. I wanted to represent these tastes using 
different shades of browns, colorizing the imagery, and having a 
big bold type to represent the strong flavor of the dish.

Concept 3
It’s all about the rich taste of the dish itself. The 
dish has a deep, funky, umami taste. I wanted 
to represent these tastes using different shades 
of browns, colorizing the imagery, and using 
big, bold type to represent the strong flavor of 
the dish.





04
Campaign   
This project aims to let children know that 
many others are struggling with feelings and 
emotions and that there is support and help 
available. The campaign uses bright colors and 
playful typography that references stickers to 
appeal to children and make it feel friendly 
and inviting.
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As a kid, I loved stickers as many do, so I 
wanted to create typographic stickers with 
positive messages like “Be kind to your mind” 
and  “You are not alone.” The stickers bring 
awareness that kids, like adults, suffer from 
mental illnesses and tell kids that they aren’t 
the only ones going through these emotions 
and that they shouldn’t be hard on themselves 
as well. The overall feeling of the campaign 
is positive compared to the topic of mental 
health. The color pallet is inspired by candy.
   







05
Typographic Motion   
This motion piece is for a fictional Type Festival 
that talks about women and the obstacles they face. 
The central visual concept is women coming out 
of obscurity and how they tend to be overlooked.  
Throughout the piece, I used blurs, textures, 
motions like push and pull, and subtle movements 
to put one in a hazy atmosphere, representing how 
women are often hidden or dismissed. I wanted 
to move away from the stereotypical colors one 
associates with women and make the color pallet 
darker and unexpected. 
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06
Film Festival   
For this project, I rebranded Plaza Classic Film 
Festival, the largest festival in the world devoted to 
celebrating classic cinema. The brand direction is 
inspired by marquee lights and their tie to typical 
theatrical structures. I created illustrations focusing 
on the films’ classic moments, keeping them black 
and yellow to emphasize the glowing lights. 
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07
Graphic Translation   
For this project, I designed a character face using 
complex geometry, negative space, and figureground 
to depict the emotion of worry while emphasizing 
the distinguishing characteristics of a fennec fox. 
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